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Chapter 1: Introduction
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G2LIA0a 6SQ0S RAaAOdzaaSR Ay Ofl&aas Ay |[RRAGAZ2Y (2 SEI
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pleasure to witness, and from the bottom of our hearts, we thank you for allowing us the autonomy and

freedom to gain experience shaping these projects for ourselves.

Introduction

¢KS G2y 2F 1 FLyyl [ AGET L[ LINARSa AdaStF ra | aavlft
opportunity to get to know both Mayor Fred Winterroth and David Keithley from the Hanna City Park District,
we can attest that thislegan is entirely representative of the town.

Hanna City is located roughly 2 hours Newest of Champaign. IL. Although surrounded by a lot of
agricultural land and towns that are bigger in size and offerings, Hanna City has the potential to shine as a
small town unique for several of its pexisting characteristics.

hdzNJ K2LJSa F2NJ I FyylF /AdGe Aa GKFG GKS LXFya F2N G§KS
report goes through. Given the tendency for projects of this scope toorelpassive funding and

governmental actions, we could not focus our entire planning project on the chance that this occurs in the

near future. Thus, our focus for this project became how Hanna City can maximize the use of their existing
health center athe Hanna City Park Distridio maximize the usage and potential of this fagihtypre

opportunities to engage community members should be offeredddition to efort from the leadership to

better inform community members about thesg@portunities.

It is our goal to assist the leadership in these efforts by supplying several recommendations to encourage
community engagement and facilitate healthy behaviors and relationship creation of community members.
Our recommendations cover all age groups andmimarily focused around family engagement with the
desire to continue to facilitate the famiyiend environment that currently exists in Hanna City.
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become adomestictourist attraction due to their unique antique shops and restaurants. Both of these

amenities already exist in the town, however it is essential to provide the public with more information about
them and create easy ways fpeople to learn about this information in addition to a more enjoyable

experience when they visit the town. When thinking about the future, this larger scale growth, we believe, will
lead to more desire to visit Hanna City, and potentially more desir&ato s

Process Description

Qur class comprised of
recreation, sport, and tourism
managemenstudentshas
taken on the role of consulting
for the Hanna City Park District
and city members.

Earlier in the semester, our
class gathered basic data and
available information on a
variety of topics including
demographics, land use data,
and city planning statistics and
maps for Hanna City. We then

, : - @ visited Hanna City for a field
Figure 1: RST 341 Spring 2018 Class trip to get a betterpicture of
what the community is like,
their needs and desires, and a to gain an understanding of how we would be helping Hanna City create a more
community centered and welcoming environment.

-

Throughout the semester, we have utilized the communignping tools supplied to us in this class to draft a
O2YLINBKSyaA@S LYy F2NI I Fyyl [/ Adeod 2SS YSG FyR RA&O«
mayor andhe Hanna City Park District commissigngho enlightened us on the history, types of people,

desires of the town, and successes and challenges of Hanna City. We learned about popular events and places,
AyOfdzZRAY3 GKS tIFN] 5A&0NROGO 2dzyA 2N KAehiigsadrd y OSa | yR
programming at the Hanna Cidealth ClubAfter our initial fieldtrip, we obtained a quality understanding of

what the primary stakeholders wanted for their town and how our ideas and programming designs could play

a big part in the future deelopment and support for community members and services.

The field trip and onsite analysis was crucial for us to make any real headway on the creative designs and
recommendations for the town. Having eyes on the current problems, needs, and overallofitie layout,

we had what we needed to begin planning, which started with creating our own SWOT Analysis for Hanna City
and drafting opportunities and constraint maps, both critical elements necessary for a realistic and relevant
project.

Following tte trip, we continued working as our separate Hanna City teams toward our interim preliminary
recommendation presentations that took place in late March. At these presentations, we presented to our
stakeholders who came to the University of Illinois camjpugsit and share feedback. The group
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presentations were full of practical, intuitive, and creative design recommendations to bring Hanna City to a
vision of greater community development and to welcome new residents/visitors. We received positive

feedbad FNRY G(GKS (26yQa8 LINAYIFINE &Gl 1SK2f RSNA |yR fAlA
RSGIAf SR y2GSa yR FSSRol Ol aSS1Ay3a (G2 FAYR Y2NB af
which would refocus our project efforts more spigzally to event and program development, in addition to
RSOSt2LIAYy3a 20KSNJ AaGNFGS3A0 gl &a F2NJ GKS fSIFRSNEKALJ
with our individual teams, the other Hanna City group, and our professor, we decidedrtge together with

the other Hanna City team for a more effective and streamlined process and final report.

2SS KI@gS 1SLIW 2Ly FyR Ot SINI O2YYdzyAOFGA2y fAYySa gAl
offering clarification, deeper understding, and a great platform for providing insights on whether to move
F2NBINR 2y OSNIFAY RSaAAIya 2NI NBUGKAY|l 20KSNB® 2SQOF¢
with them and the stakeholders from the University who have been a pattisfiroject.

Currently, we have finished up the written report portion of our project and we will be presenting our final
suggestions to all of the stakeholders on Monday, April 30.

Vision, Mission, Goals, & Objectives

Vision
For Hanna City to be arfaly-friendly communityliving out the hospitality and spirit of small town America.

Mission
Createa sense of community and connection through programs, events, and facility changes that gomote
family fun and outreach in the coming years.

Goals
1 By 2019
o Implement programs for community participation in the next year
Generate new resident participation in new programs in next year
Increasesocial media followers by 100 withinyaar
Successfully run new events at least once
Obtain additionahelp at the park district (intern and/or volunteers)

O O oo

Objectives
9 Distribute survey by midummer to find out what community members are seeking in next year
9 Offer discounts/incentives/gift baskets to new residents to encourage community involvement
1 Seek mee citizens on social media and follow and post more engaging content
9 Set aside planning time each month for event managers and park district to discuss and manage event
goals and details
1 Have biweekly checkns on certain programs to determine whetheretprograms should continue in
the planning process
Encourage (via letter or email) stakeholders to contact us with any questions
Develop final report for stakeholders
Develop final presentation for stakeholders (presenting April 30)

= =4 =



Chap?2erExi stdingo@aen
General History

The Village of Hanna City is a village in the Peoria County, founded in 1882 and named after William Hat
William Hanna was President of the Pedf@mington Railroad which runs parallel to the town. While origin
afarming community, coal was soon discovered under the town. The first coal mine opened in 1883 and
continued until 1938. The coal mine was a major factor of the town and kept it thriving until the natural de
of the industry. (Village of Hanna City). I Yy I/ A& Aa Od2NNByilite (yz26y

Hanna City also hosts annual junior high dances at their recreation center. The school dances they put o
many students from neighboring towns.

Comnunity Profile

Population

Community Profile of Hanna City

B White ®African American B Asian Hispanic/Latino

Figure 2 Community Profile of Hanna City

As of the 2010 census there are 1,229 people living in Hanna City. There are 584 housing units. The raci
of the village was 97%vhite, 0.39%African Americanl%Asian and 1% arélispanicr Latina 15 residents are
foreign born. There are 580 males (47%) and 649 females (52%). The median age is 41 years old. About
population wasbelow thepoverty line

Education
Ninetyl 2 LISNOSy i 2F GKS O2YYdzyAide KIFa | KAIK &O0K:
4% has a graduate or professional degree and 3% are unemployed.


https://en.wikipedia.org/wiki/White_(U.S._Census)
https://en.wikipedia.org/wiki/African_American_(U.S._Census)
https://en.wikipedia.org/wiki/Asian_(U.S._Census)
https://en.wikipedia.org/wiki/Hispanic_(U.S._Census)
https://en.wikipedia.org/wiki/Latino_(U.S._Census)
https://en.wikipedia.org/wiki/Poverty_line

Employment

Most Common Occupations in Hanna City
2016

N Production occupations

B Construction and extraction
ocaupations

® Manage ment occupations

Installation, mainte nance, and
repair owupations

® Building and grounds cleaning and
maintenance occupations

u Computer and mathem atical
ocaupations

Figure 3 Most Common Occupations in HanGiy

¢ KANI & LISNDS ynale giulatiort workd in maiutaéu@idg, 15% in construction, 14% in retail tr
2 AY OUNFYyaLRNIFGA2Yy YR 6 NBK2dzAaAy3IZ yR m: A
population 35% work in héid care and social assistance, 15% in retail trade, 7% in manufacturing, 6% in 1
and insurance and 5% educational services and accommodation and food services.

FamilyStructure
The average household size was 2.51 and the average family si2e9@a3wentyi K NBS LISNO Sy (
population has never been married, 56% are currently married, 8% is widowed and 11% are divorced.

Housing

The estimated average median household income of Hanna City is $58,0@&tifteted median house or
condo value in Hanna City is $119,963. In 2016 the average real estate property taxes for a housing unit
mortgages was $2,664 and $2,389 for a house with no mortgage.

Facilities & Services
Inventory &Analysis

PublicAgencies & City

Services

The Hanna City Park District
Provides a small range of services
to the Hanna city area. Founded i
2009,it is one of the newest park
districts in the state of lllinois.
Some of the facilities that they

Figure 4Park District
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offer are a gymnasium, a fithess center, and two playgrounds. At the park district they put on events like -
night, mobile health screenings, pickle Ibdasketball, little free library and a high school dance. Even with ¢
these services, the facilities are in need of renovation. The park district building itself needs a lot of expet
maintenance. The fithess center needs major updates to thaifig and equipmentThe playgrounds associat
with the park district need major renovations. Paired with the fact that people in the village go to Peoria a
Farmington for a lot of their services, the park district is competing with bigger entitieauBeof this, they me
face struggles with programming and funding.

Farmington School Districkerves the Farmington community and Hanna city. Most of the kids who live in
city attend schools ifrarmington, whicls where most of the kids get their recreation. Like most school dist
they offer after school recreation activities for their student's. This ranges from sports like basketball, voll
football, and soccer, to things like band and choir.

The Peria Park DistrictServes not only the city of Peoria but also the Metropolitan area which includes th
village of Hanna city. Because Peoria is the major city in the area, it has the most services. As a result, tt
to most of the towns and villagein the area. Being such a big park district, they have many services that s
most of the people using it. From fitness centers to aquatic centers, to golf courses, and arts and crafts, t
district has everything. These facilities are renovatfidroand are very appealing to the citizens of Hanna cil

The Peoria Public Librargerves the surrounding areas of Peoria, including Hanna City.

Nonprofit Organization

The Greater Peoria Family YMQ@A miles
out from Hanna City, the Peoria YMCA
serves the community of Peoria but also Ay
the metropolitan area like the park distric
Like most YMCAs they offer a gymnasiuni
where different recreation events happen
They also offer summer camps, day campgs
day care, fithess recreation, aquatics, ancg:
muchmore. Although this facility is not in g
Hanna city, the people of the village go tojgs
Peoria for most of their needs.

Private for Profit Recreational Figure 5 Greater Peoria Family YMCA Exterior

Enterprises
Hanna City Sportsman Clubhe only sociallub that is in Hanna City. They are available for receptions, privi
parties & public dinners.

Cornstock TheatreA theatre in Peoria that the residents of Hanna City can go to and watch shows.

Recreational Ameities & Events

Hanna City Park Distridtias a tile floor gymnasium and two rooms with running, aerobic, and strength trair
equipment.The Park District holds events such as a dance'fqra¥ grade students, Halloween Scavenger
Hunts, and Heritage Days.




Fgure 8 Hanna City PaiRistrict Gymnasium

The Fadulac Park District in Peoridosts family events, senior programs and dances.

The Alpha Park in Bartonvillelas playgrounds, baseball diamonds and basketball courts. It also has long t

Grand View Drive in Peoridas views of older architecture and buildings and the lllinois River. It also has |
amenities like swings.

Wildlife Prairie ParkHosts field trips and programs for youth. They also have lodging, volunteer and food
services.

Greenways & Trails

A greenvay is a strip of undeveloped land near an urban area, set aside for recreational use or environme
protection. An example of one in lllinois is the Chicago Lakefront Trail. It imdet®ngshared use patior
walkingandcycling located along the western shore loke Michigam Chicagolllinois The trail passes
through and connects Chicago's four major lakefront parks along with various beaches @adioeat
amenities. It also serves as a route for bicycle commuters.

The Grand lllinois Tralloops more than 500 miles between Lake Michigan and the Mississippi River. It joi
G§23SGKSNJ SEAaGAY 3T | YR LINE LR &S RlongeticantBuotsyr&ll. Itth@g©Histor
OFylfaz ONR&a&Sa dzy3Ifl OAF SR KAffazr LI NI Sttisi

The Hennepin Candk used for recreational purposes, has a trail along the canal allovpep® walk, jog, or
bike down the canal, and has been recently paved its entire length.

Community trails fit into a larger trail plan by connecting to larger trails or being a part of it. It's the commu
job to make the trail in their community deable to be on, encouraging people to use the trails into other
communities. A Trail Town is a community through which the North Country Trail passes that supports hi
with services, promotes the Trail to its citizens and embraces the Trail as a esole protected and
celebrated. Trail Towns are built on a relationship between a town, the Trail and its volunteers. Trail Tow
active, attractive, and interesting places with accessible and comfortable public spaces. These spaces in
a vaiety of activities that promote social interaction and a strong sense of place. When planning a commu
around trail systems, components that are important to consider are how can the trails benefit the city an
people around it. Can the trails bastained and what would be the cost maintaining the trail. What are the
surrounding areas connected to the trail and what community amenities would fit better near the trail.

10
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Environmental & Physical Resources Inventory & Analysis

EnvironmentalHistory

The vast majority of the environmental surroundings of the village of Hanna@iagriculture. Fields and oper
farming areas encapsulate the town. Thejority of this is private farmland, with possible development
opportunities in coming years for traty but nothing certain.

Historically, before its primary development into the village it is now known as, it was within the W.&sterst
prairieland division. This meant theweere originally open forested areasong with considerable prairie grass
before major development (IDNR). With this the Farmington Railroad was running through it. Coal was ai
important geological component of the area under the grounds it sits on (discussed more later on as impt
use/function for development of town). ki@a City was primarily formed because of the fertile agricultural
opportunities of the area. Like much of central lllinois at the time, it was flat lands with good soil condition
Along with this, coal was discovered which created an industry boom iard#for several decades later (Vill:
of Hanna City, n.d.).

Today, the major environmental features are the fields, grasslands, coal mining tunnel remnants, and Fal
railroad path remnants. Along with these, as mentioned prior, the town is soded by farming space and
agricultural development. Johnson Run is a stream located in the northeast portion of the city. It is small «
where not much development has taken place directly impacting it or the surroundings of it. These
environmental fetures can be seen in Mabin the appendiizy RSNJ a1l I yy Il [/ AlGéyY 9y
wS&a2dz2NODS&a LY@Syili2NR YR !ylfedaraédd ¢KAA | NBF T
WesternForested Prairieland. The vast majorifytioe space however, is converted to agricultural use in the
form of cropland.

Natural Heritage

While the data is primarily limited to county size than specifically down to Hanna city itself, it is important
the endangered and threatened specigfsthe region (specifically Peoria County). Within this area, there are
threatened plant species and one endangered animal: Eastern Prairie Fringed Orchids and Decurrent Fa
(plants) and the Rusty patched bumblebee (endangered animal) (USBW$, Qverall, there is not specific di
on the prevalence of these species and their risk in the town of Hanna City, but it is still important in
understanding the general populations.

The biggest areas of natural environment and interest points revplimarily in the outskirts of the town.
Within the town itself, there is a small green space where the single park is located. Surrounding the towi
agricultural croplands, mainly privately owned. Within Hanna City in the Northeast corner is thestseaai of
Johnson Run with a natural riparian corridor of trees following it. There has not been any significant deve
along this. The other biggest natural environment point is the stripped railroad path on the south end of F
City. These can lseen in the provided maps later on in the report.

Soils

Soil data is available for the Hanna City region. The major soil is Hickory Silt Loam, Keomah Silt Loam, a
Silty Clay loam. Overall the area is similar to much of the surrounding regiomajority of lands turned into
crop and agricultural fields.

Hydrology
Peoria has the lllinois River running through it. However, with Hanna city being in its current relation, this
no threat to the town. The nearest waterway is Johng&am, whicHlows througha small portion of the town
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and includes true riparian boundaries of forested areas alongside of it. This has posed no flooding issue |
history and is relatively small. Currently, there is no floodplain map data on the area of Baypnaccording to
the Federal Emergency Management Agency, no official flood map has been created for this area at this
time.

Circulation

Currently, Hanna city has standard city street roads for transportation in town. The town is too srtial for
needs and scale of public transportation through bus routes and such. There are no designated greenwa
Nearby, there are several intersecting roads that branch off into the bigger roadways. Within the region a
routes such as County Highwa¥6 (through town), highway 78, with 74 and 474 as you near the city of Pe:
There is an old out of use railway along the town on the southern side that is a key and ideal place for a1
trails initiative but more work is needed to begin the depmhg phases. As you head east from Hanna City tl
is also the nearest airport, General Wayne A. Downing International Airport. Circulation in Hanna City re\v
primarily around cars and major roads. Main Street houses the vast majority of the regaral town
features.

The Park District buildirand park are located on the north end of Main Street while restaurants, shops, an
{LRNIaYlyQa /[/fdzm FNBE (2 (GKS {2dziK SyR® ¢KSNB A
trackers present, on the south end of town that provid@sagportunity to be bought and implemented in the
Rails to Trails plan. The mode of transportation in this area could go from train to bike thus providing resi
with easy transportation to other towns and nonresidents the opportunity to easily visitdtvn. Route 336 is
4-lane highway that runs from Kansas to Chicago and access from this road to Hanna city is a currently p
plan.The proposed Route 336 plan is discussed in more detail on the following page.

LandUse

Primarily, the land inite surrounding region is agricultural/croplands. There is not much else surrounding 1
town besides that, however, specific zoning on land useiwitie city can be seen in Mapibthe appendix
Land use outside of residential areas is mainly centerelllain Street and consists of shops geared towards
smaller consumer market as well as recreational opportunities such as the Park District and park. Transit
LI NI 2F GKS G266y Qa f | ohW Fdmaigytoh RoadiakdIair EtsWith theitowd Beifig
very focused on farming, the surrounding area consists of mentyland

Topography

Hanna City is similar to the majority of Illinois in that it is mainly flat. Towards the north end of town, the
elevation increases slightly drithe river Johnson Run marks the lowest point of elevation for the town.
Referencing a topographic map, one can see the contour lines come together giving us the idea of highe
elevation in the specific areadeMap Ein the appendix

All maps referenced can be found at the end of this report in the appendix.

Background Data

Essential to all productive growth in a community is a plan. Further, a plan that considers past failures an
current conditions will heed a realistic directifor the community to grow in A number of plans currently exit
for the development of Hanna City and lllinois. The Peoria County Comprehensive Land Use Plan and th
County Region Plan for Transportation, Land Use, and Environment provide necesgatyinto the overall
vision for growth within Illlinois counties. Proposals on a state and regional level particularly relevant to th
development of Hanna City include the Heart of lllinois Regional Bicycle Plan and Sustainability Plan. Fir
Hanra City Trail Concept Plan gives details more specific to accomplishing the objectives within Hanna C
were outlined in the other plans.

12



Peoria County Comprehensive Land Use Plan &bunty

Regional Plan

The fundamental concept behind the Peoria County aneCbunty Regional
tflya Aa adzZadlAyloAftAded ¢KNBS GKS
future land use include smart growth, agricultural preservation, and
environmental stewardship (2009). Theesservation of agricultural land serve
many benefits, such as the availability of productive farmland and potentia
economic benefit from food production, all while maintaining the original
OKIF NI OGSNI 2F (KS fI yR® Cdzidasds ieso &
such as increased storm water runoff and increased transportation (leading to
increased air pollution) through this area are avoided (Peoria County, 2009).
The THCounty Region Planning Commisgio@RP@utlined similar priorities:
agrialtural preservation, balanced growth, economic development,
environmental stewardship, and transportation infrastructure (2010). So,
while growth remains important, steps to contain growth in more appropriate

locations must be taken to remain in line witkeing sustainable into tha
future. Figure 7Peoria County within lllinois

A Heart of lllinois Regional Bicycle Plan and

Sustainability Plan
More specific to Hanna City, the Peoria County Plan supports
v conversation of reinventing an existing railroad corridor into a
multi-use trail. Th& CRPE&stablished the Heart of Illinois
Regional Bicycle Plan, which is a federally funded transportai
' . project primarily focused on establishing a network of trails
connecting communities in the region (2017). The TCRPC ful
identified five potential trail connections in Peoria County thrc
their Peoria County Recreational Trail System Connectiory St
Included in the identified trails is a connection between the
1 proposed Hanna City Trail and Downtown Peoria, a connecti

along Taylor Road from Hanna City Trail to Wildlife Prairie Pe

. o _ and a connection from Hanna City Trail from Bellevue (2017)
Figure8: lllinois Bike Transportation Plan Logc

Hanna City Trail Concept Plan

The Hanna City Trail Concept Plan goes into more detail about the proposed connection along Taylor Rc
Hanna City. The connection spans 3 miles across agricultural land to Hanna City and within walking diste
the downtown area (TH 2 dzy & wS3IA2y Lt tfFyyAya [/ 2YYAAAA2Y X
GNIAf o0S3IAyao AyOfdzRS flIyR ySIN G4KS {LR2NIavYlyQ.
option already contains parking and a picsinelter. The latter option consists of a storage shed, village vehi
and piles of gravel and sand that would need to be improved upon to become more of a gathering place |
County Regional Planning Commission, 2008).

Necessary to the completioof converting the old railroad into a trail is railbanking, which is an agreement
between a trail agency and a railroad company to use a rail corridor as a traHt@REiEls Conservancy, n.d.)
Union Pacific Railroad (UPRR) has abandoned the Hagr@idor, and the Illinois Department of Natural
Resources (IDNR) has completed the necessary steps to request railbanking the corridor from the Surfac
Transportation Board (STB). The abandonment occurred in 2008, but the corridor has yet to begulifobia
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the UPRR to further this plan (-Tbunty Regional Planning Commission, 2008). Several proposed steps ai
in the Hanna City Trail Concept Plan about furthering the rails to trails initiative, but it remains first priority
take ownershimf the corridor before these steps can be taken.

The primary issue identified in purchasing the corridor is an inadequate amount of money. Fred Winterroi
Mayor of Hanna City, mentioned that nearly two years ago, the federal government grantegtheflllinois
funds to go towards revamping the Hanna City corridor, which would have included purchasing the corrid
UPRR (F. Winterroth, personal communication, February 2, 2018). Considering the state of lllinois had ni
to direct towardsthis project at the time, the federal government revoked the grant and the potential funds
were lost. George Bellovics, director of IDNR, explained that both he and Winterroth have not given up ol
plan, and continue to go through the process of reirgythe necessary railbanking paperwork to remain in <
control of the corridor (G. Bellovics, personal communication, February 2, 2018). Winterroth stated that -
City has first reserve on this section of the corridor when and if it is able to loagsed, which is helpful in the
instance that another organization decides to purchase the corridor, Hanna City can make the first move
Winterroth, personal communication, February 2, 2018).

Seeds2Success
Outside of rails to trails, another potentipfoject exists that aims to facilitate new small farm business and
LINEY23GS | adzaidlAylofS 20t FT22R aeadaSyoe ¢KS LI

to promote local food availability, productive land use, and economield@ment by increasing food producti
FYR GKSNBT2NBE NBOSydzSed a{ SSRau{dz00Saa¢ Aa +y A
Camp, into a small farm incubator and demonstration centerCorinty Regional Planning Commission, 200
Currently, the feasibility of the plan is being explored by Peoria County in conjunction with the University
lllinois Extension.

e ——

HANNACITY
MORK CAME
. .':I_‘_.:r-’"" v A -‘-.1

Figure9: Hanna City Work Camp Exterior

Park Renovation
A second potential project is the improvement of an existing park owned by the Hanna City Park District.
is located near the main portion of the town across from the Park District building. The park consists of a
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grass that seems to be a of a rundown baseball field. The two heads of the Park District, Fred Winterro
David Keithley, distributed surveys to community members to explore what the community would like to <
most from renovating the park. Utilizing the survey resultg Farnsworth Group, an architect firm located in
Champaign, IL, put together a conceptual rendering of the Hanna City park vision.

PARK ENTRY/ WEST
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<
=

) '

D -
MULTI-SPORT h

COURT
EXISTING K
\ : e f A. PARKING E. SHELTER
B.PLAYGROUND . HORSE SHOES
C. RESTROOMS G. OPEN SPORTS FIELD

D. SPLASH PAD
OVERALL SITE PLAN

CONCEPTUAL RENDERING HANNA cITY PARK DisT. | JE Farnsworth

HANNA CITY, IL | AUGUST 18,2016

Hgure 10 Hanna City Park Vision

As seen irrigurel0, the proposed park wuld contain an improved parking lot, the creation of a playground,
shelter, restrooms, horseshoes, open sports field, and a splash pad.

All amenities proposed are located within the same corner of the park in order to center any water and dr
systems needed to be installed due to the restrooms and splash pad. The Hanna City Park District has be
set aside money to fund this project as the overall project would cost far more than their current operating
budget of $80,000/year (D. Keithley, pensth communication, February 2, 2018).

Route 336

The lllinois Department of Transportation (IDOT) has drafted a proposed highway improvement program
expansion of lllinois Route 336. The program encompasses 12 counties in west central lllirdirggifaoria,

[ Fyli2ys | KAfftAO2GKSE DIfS&d0dz2NH>X al O2Y0X az2yYz2dz
Fa alFdSttAGSa F2NJ GKS 1 NAHSNJ SYLX 28 Y Sy ). HanRalCiyss
one of these smiger, satellite communities, and will be a part of the connection from Macomb to Peoria. Li
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under the District 4 and phase Il portion of the project, the expansion of the highway into Hanna City is st
I GKAIK LINR2NRAGe LaNEresdionlStatédldeal fudyts beinfplenientad (I&nois
Department of Transportation, 2016, p-20).

Overall, Route 336 is aldne highway from Chicago to Kansas City. Several Hanna City community memb
voiced concerns over the projeicicluding farmers losing property, value of property decreasing, and it is
creating an overall inconvenience to accessing the interstate (Bibo, 2012). Additionally, the lack of fundin
project has stalled the expansion, and since the areahas @& 06 SSy LINPGiSOGSRX 4L
AYLINR@GSYSyiGa 2N RS@St2LISyita wi2 GKSANIfIFYyR8 g.
inconvenience. However, lllinois Senator David Koehler of Peoria argues the expansion of Route 33&at
City will pose economic development and safety advantages to the area. The safety advantages in refere
0KS OdzZNNByild LfftAy2Aa w2dziS mmc FNRBY tS2NAI (2
improved by implementing Route 336 (Bjl#912). Further, Mayor Winterroth believes the connection of Ro
336 into Hanna City will cut commute time for people who work in Peoria and has the potential to bring in
tourists and other highway users into his small community otherwise detachedtfusy highways (Bibo, 2012
Currently, the project has not been implemented due to lack of funding, but according to the drafted plan
L5h¢Qa 6S0ariGsSsy AYLX SYSyGalridAzy LXIlya KI@S o6SSy

Thecurrent Route 116 into Hara Citycan be seen in figure 1and theproposed implementation of Illinois
Route 336 into Hanna City can be sé@egellow in Figure 12

|
|
% PEORIA
i

lllinois River

—Correctional Center
—{

\9) 0

Figurell: Current Route 116 into Hanizity
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Figurel2: HighlightedProposal of Route 336

The highway approaches Hanna City from the South West and enters the toRekonLane, as seen in Figur:
13

Figurel3: Proposed Route 336 into Hanna City



Figure ¥ demonstrates the current traffic into Hanna City from Highway 116:
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EXHIBIT 1-7D:
LOCATION MAPS SHOWING EXISTING TRAFFIC (2006), 4 OF 4
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FROM US ROUTE 67 (MACOMB BYPASS) TO 1-474 (PEORIA)
McDONOUGH, FULTON, AND PEORIA COUNTIES

EXHIBIT 1-7D

Figurel4: Existing Traffic from Highway 116

Traffic will still flow into Hanna City from Highway 116, but Illinois Route 336agdhie the primary means of

travel through this region, as demonstrated figure 15
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EXHIBIT 1-8D:
LOCATION MAPS SHOWING PREDICTED TRAFFIC (YEAR 2035) WITH IL-336, 4 OF 4

ILLINOIS ROUTE 336 (FAP 315)
FROM US ROUTE 67 (MACOMB BYPASS) TO |-474 (PEORIA)
McDONOUGH, FULTON, AND PEORIA COUNTIES

EXHIBIT 1-8D

Figurel5: Predicted Traffic of Route 116 & Route 336
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Promotion of Recreational Resources

¢KS 26y 2F 1 Fyyl [/ AGe KF-a | ¢So0airidsS GKFG O2yil
GFro O2yaraida 2F GKSANI Sljdz2rf SYLX 28YSyd 2 LI} NIdz
calendar that does not supply any furth@formation about available events. After visiting the Hanna City P
District, there are clearly fitness class offerings and other events that take place, such as a dance for mid
schoolers, but this information cannot be found online.

FredWintere § K YSYGA2y SR (KIFG GKS 1T FyylF [/ AGe tFN] 54
current events and happenings of the town, most of which occur at the Park District building (F. Winterrot
personal communication, February 2, 20IB)enewspaper seems tbe one of the main promotionabols

utilized to distribute their recreational resource informatbn & A RS FNRBY GKS 1| yyl
¢CKS OdNNByd aidlrdsS 2F GKS 1 /t5Qa ¢ S mentsécton df this iRgord

Opportunities & ConstraintAnalysis

Theleadership of Hanna City has taken steps to plan o
future, potential growth for their community. In 2014, a
SWOT (strengths, weaknesses, opportunities, threats)
analysis was conducted by Larson Consulting, which
NBadz G§SR Ay | | | yighlist makese
evident the commitment of the leadership to take
advantage of the opportunities and potential plans that
have been discussed. Larson Consulting documented
2T I Fyyl [/ AG8Q&8 ONRI RSNJ
attract business, growt and development in the econon
FYR OdzZ §dzNBEX Y2NB O2YYdzy
/I AGe + RSalGAYyF(GA2YE OHAM
desires are detailed more under the opportunities, whic
includes the rails to trails initiative, the evolutiontbke
Hanna City Work Camp, in addition to the Wildlife Prai
Park being locally owned, Route 336, airport proximity.,
and annexation of additional land (Larson Consulting,
2014).

Despite threats including unstable and unlikeliness of revenue/grans, M8y 3G K 2F | | yy I
desire to grow (Larson Consulting, 2014). With a backing from the leadership, committed community mer
and a more drawn out plan, there are several routes Hanna City can explore that will help the town becor
GRSAGAYIGAR2YE 2y GKS YI IO

The results of the SWOT analysis found on the Hanna City website are deteflezifollowing pages.
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STRENGTHS

Small town
o People know people
0 Reduces fear
Variety of architecture
Name recognition
Restaurants
o DAfQasz 123 ¢NRdAKX | 21
Heritage Days
Physical location of village
Public works employees
Bulk water
Recycling dumpster
Fire department
Wellrun fiscally
Affordable housing
Farmington School District
Zoning/planning
Airport proximity
Diversified demographics
Part of regional economic development
Day care center at the park district
Churches
Bl ySQa | dzi2z 02R& aKz2LJ
Forward thinking leadership

WEAKNESSES

1

=a =4 =4 -4 A

= =4 =4 -4 -4 A

Not enough for people to do to stay
0 Activities
o0 Shopping
0 Necessities/casual
o0 Pleasure
Location
0 Not adjacent to anything
o0 Passghrough
o0 No intersection of highways
Lacklocked: land availability
Demographics
Not diverse
Population is primarily WASP (higher end of range)
People want to stay in Farmington SD, but more choices than what
Hanna City may provide
Wide variance between ages
Not affordable rental property (culture)
[ FyQld adSL) dzLJ £ F RRSNI g KAES AQJ
Cultural mobility
Infrastructure limiting growth in housing
Getting information to public (media)
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OPPORTUNITIES
Individuals contacted village regarding annexation
Rails to trails
Families opening businesses
Route 336
Future of Hanna City work camp

Wildlife Prairie Park locally owned
Technology

Openness to growth on part of leadership
Airport proximity

Aging population demographics

THREATS
1 Aging demographics
Bulls eye keeps moving
Identity change (rebranding)
Infrastructure, water
Economic grants not as readily available
Not knowing what the State of Illinois revenue will be (unstable)
Economic anxiety
Centralization of services (services/identity/phase out) shrinking

= =4 -4 4 —a —a A

Taking into consideration the strengths, weaknesses, opportundias threats the leadership of Hanna City
I3SYSNI G6SRZ 46SQ@S RS@OSt2LISR 2dzNJ 26y KKI @S FdzNIKS|
FYR GKNBIFia 6SQ@S y20SR 6SNBE ONBIFGSR | ¥iSNJ godehf
the town on a map to draw out our ideas. Below is a brief description of what we identified and the oppor
and constraints maps we created.

Opportunities & Constraints Details

Based on the SWOT analysis, it is clear there are several opportunities for Hanna City to explore. The mi
2L NI dzyAGASE 6SQP8S RSOARSR (2 F20dza 2y LISNIIF A
potential for Hanna City to become a rditstrails town. Beautifying the downtown area, in addition to addin
signage, bicycle racks, and crosswalks can help make the main downtown area in Hanna City more mern
and visitorfriendly. Further, efforts to connect downtown businesses and market gegivices to potential
visitors from the trails can help boost the economy and further develop a sense of pride for those who cu
reside in Hanna City.

2S00S ARSYGAFTFASR (GKS 2 LI NI dzy Adieails To@nNith the tsaight, brange

lines drawn on the maps denoting both the transformed rail corridor into a trail, and bike path/refurbished

sidewalks throughout the town. Bhtown transforming into a notable town on the rails to trails overall

connection in Illinois is not necessarily dependent on the actual corridor being renovated. The renovation
21



take place within Hanna City first, which would prepare the town for wkienéhe corridor is able to become ¢
actual trail. Based on where the trail runs through town, a constraint is the current condition trhthneadthat
would lead trail users into the Hanna City downtown area. The view into the town is boring, thersignage,
and there is an empty plot of land consisting of gravel and dirt that makes this area rather unappealing. T
an opportunity here make this an exciting starting point into the Hanna City downtown area. This opportu
add signage, beches, trees, etc. for beautification and direction purposes) will allow downtown businesse:
as Gils Supper Club, Warehouse Pizza, County Relics, etc. to connect and attract more visitors by foot/b
Further, the beautified path can be exped past Main St. and venture down Farmington Rd. to connect Tt
Hog Dog/Hog Trof restaurant to the rest of downtown, supplying visitors and residents with more options
ice cream in the summer months and hot beverages in the winpearfect for atrail attraction.

One constraintdentified in this main area regarding the creation of a path through downtown is the intevge
of Main Street and Farmington Road highlighted in a blue circlEgure 16 Farmington Roat a rather busy

street which makes crossing Main St. for visitors a challenge or possibly unsafe with no established cross
a further opportunity is to create a crosswalk at this intersection with the safety of those traveling by foot
in mind, something that couldasily be included in the establishment of the signage custom of Hanna City.

Other opportunities exist within following through with the renovation plans for the Hanna City Park and ir
developing more programs for the Hanna City Park District (HGPByure 7,6 S Q@S A RSY (G A TA
as usable green space that is encompassed by an orange rectangle. We believe there are opportunities
beautification efforts at this site that would make the park more welcoming and enhance the visual apie
downtown area. Further constraints in this same area (around the HCPD operating area) is the condition
LI N] RAAGNROGQA YIAY o0dzAf RAY3II (KS NHzy ReXigtigg whke | |
lines that run through the ark that would be necessary for the splash pad, bathrooms, and drinking founta
that the HCPD has planned.

Although the park renovation within itself is an opportunity, there are several constraints necessary to ket
mind. Although the park currentlis in poor condition, with or without the actual park renovations the HCPL
planned, efforts can still be taken to improve this plot of land. In addition to beautification efforts, conside!
the park is located in close proximity to houses, natamse buffers such as trees and shrubs can be added
along the park borders to separate the areas. Further, the opportunities that exist regarding creating a cu
signage system for Hanna City can be expanded to this area, as well, improving the sighagmk and
informing more visitors of what the HCPD has to offer. Due to the rundown aesthetic of the park district b
(and surrounding buildings), an opportunity to enhance and customize this area is to add a mural to the
building. Muals are a great opportunity to showcase community values by portraying something of import
to Hanna City while ultimately making the site more appealing, as well.

Finally, the creation of Route 336 is a clear opportunity for Hanna City to attraetwisitors who are traveling
by car. However, this opportunity is entirely dependent on the statdliobis transportation planand is not
something that we can necessarily plan for in the meantime due to the uncertainty of where this road wot
enter Hanna City and what the state of lllinois will require of Hanna City in terms of land for this project.
However, if this project does ever occur, a constraint to residents of Hanna City will not only be loss of la
the potential noise that increasetdaffic will bring into the town. This constraint can be mitigated by the inclt
of noise buffers around the highway entrance, which we will further the beautification efforts of Hanna Cit
whole.

Although several projects are dependent on fundamgl decisions based on several different stakeholders (|
for Route 336 and those involved in the regional bicycle planning for the rail corridor conversion), several
on behalf of Hanna City can be taken in the meantime to improve the aestpi®al of their downtown area

and park district, ultimately piecing together a unique identity for the town that will set it apart from others

22



Opportunities & Constraintdviaps
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Figurel6: Opportunities & Constraints Map 1
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Community Needs Assessment

CKSNBE A& | RANBOG O2NNBfFGA2Y 0SGsSSy || OAGE@Qa AYI :
study (Baker, 2012). Upon researching éxésting conditions of Hanna City, it is difficult to identify what

I FyylF [/ A0eQa AYlF3IS SydGlrata GKFG RAFFSNByGAlFGSa GKS
Thus, utilizing the strengths and opportunities identified for Hanna Ciyciitical to develop a strategic plan

that capitalizes what the city offers of value.

hyS AYLRNIFYG adNBy3aIdK 6SQOS ARSYGATASR AYy L Lyyl [
Trails route through lllinois. The abandoned rail or travels next to the downtown area of Hanna City. Trall

users would have convenient access to downtown Hanna City if the trail were to open. Considering this, Hanna
City would benefit from revamping their downtown area. Possible components to ingiutie makeover of

the downtown area would be more signage, the addition of local artwork on buildings, beautification efforts

such as landscaping and flower beds, and the implementation of street lamps, crosswalks, and bike racks to
accommodate trail users

Creating a stronger sense of community through beautifying the surrounding area of Hanna City will be an
important aspect to create stronger ties with the residents and become a pull factor for new ones. Hanna City
Park, located across the street fronmetpark districthealth clubwill be a main point of concern for

improvement. Possible improvements for the park include creating a walking circle on the outer edge as well
as a new seating area. A restoration initiative for the park is an essential stegaiing a new atmosphere in
Hanna City that utilizes an existing value in the town.

Beyond just becoming a rails to trails community, Hanna City has the opportunity to improve the walkways and
aA3Ayr3aAS gAGKAY GKSANI G2 g yexperencéd whedeoBrihg theRidwhtBws viréad Q | y |
I NBy2@FiGSR LI KX ¢6KSGKSNI ¢S gl yid (G2 O2yaARSNI GKI
area is necessary to make foot travel and biking easier for ped@piénproved sidewalk with a bikiene will

not only encourage more people to travel through the downtown area, but it will make it easier for seniors

and young people to get around the town. Unsafe or deteriorated walkways make traveling both by

wheelchair and stroller unnecessarily @itflt forthese groupsin addition to difficult for any age range to

travel by foot or bike, as well.

Related to a new sidewalk/bike route is the addition of custom signage into the downtown area of Hanna City.

In order to portray a sense of identity ofiha City to visitors and residents, something must exist to explain

this identity and tie everything together. Signage is a great opportunityto do justthe t € | F yy I [/ A G @
create a universal, unique look for the towal| while giving peopla sense of direction when in Hanna City.

Based on our site visit to Hanna City and some of the larger, regional plans that hopefully will go through

related to Route 336 and the rails to trails initiative, Hanna City has several unique features thatthre wo

capturing in a brand. One of these features is the locally owned, small business environment that the

downtown area creates. None of the restaurants and shops identified in the strengths analysis are chains,

making each and every one of them uniqudtd Yy / Al&® Cd2ZNIKSNE 6SQ@S 06SSy
Go2NIR FlLY2dzaé¢ FTNASR OKAO1SYy GKIFG FGGNY Ola GAairiz2NI
NEBLINBASY (& A& Olfdlots YR yS50Saal NiebehdtieHCHDIag I | |

incredibly dedicated and committed to theiplunteerpositions at the park district, clearly demonstrating the
desire and commitment some community members hold towards their town. This is another strength, as pride
can be demonstted in a brand in several different ways by highlighting amenities/events Hanna City
residents are proud to be a part of and making this clear to outsiders by marketing (i.e. signage in addition to
other efforts).
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Although Hanna City is not necessarilpisto-trails townyet,i KA a OFy | faz2 6S02YS | L
brand by making pedestrian travel an easy and memorable experience. The beautification efforts mentioned
above would help this vision come to life.

We believe he overall environmenthat shouldd S OF LJG dzNBER F2NJ I Fyyl [ Ad& NBf I
attitude, one that fully embraces the existing amenities (such as Gils) and highlights other unique offerings

(such as the several antique stores that exist within Hanna City). In doipggule attracted to small towns,
FYGdAljdzZAy3as FyYyR AYONBRAOGE ST dzyAljdzS F22R 22Ayida oAff
increasing tourism through the town and the overall economy of Hanna City.

Increasing the amount of visitorsttmnHanna City can help boost the economy which can in return help further

LX I ya GKFIG gAtt SyKFEyOS OdaNNByild NBaAaARSyGaQ SELISNRS,
the park district has to renovate the Hanna City Park. We are awarpatk renovations are not cheap, so it

would be great to see more money come into the town to further this initiative. Increasing funds into the park
district itself will also help further this project. In order for this to happen, the park district needs

programs that entice residents to participate. Currently, periodic dances for teenagers take place at the park
RAAGNROGQa Tiinik $omeirévenackoRsidétingRi@ 8esire demonstrated by these teenagers to

attend this event, we belie that this same population can be attracted to the park district for other

recreational offeringsas well A clear constraint is the desire for community members to travel into other
communities that offer more amenities, but by supplying unique expegs for Hanna City residents, possibly

some of these people will be enticed to recreate locally more often. Considering the success of planned for, re
occurring event§i.e. dances) G KS LI NJ RAAGNAROGQa o0 Sadiofprdgithsiiab 3 Y I &
least initially to attract users.

Theevents should pulbcal businesses together in order to create a sense of community. We have detailed
these events within th@rogram andevents recommendatiamon the following page&everal of these

programs and events can and should be offered at the Hanna City Health Club. This facility has great potential
to be a hub for health related activities for the locals. Although PiYo, a fitness class, is currently offered at the
Health Clb, other programs that utilize the equipment and space more creatively can assist in providing the
community with a facility that is engaging for entire families located in Hanna City, as well as potentially profit
generating for the Park District.
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Chapt3er Recreation Reco
Programs

Below we have outlined several program ideas to be offered in association with the Hanna City Park District.
hyS 2F GKS YI Ay T2 OdrxliGdad iretilis rapdtt$s tolaifeR samethivigifor evége & S
group that could potentially visit the Health Center. To truly be a facility that is fdr@hydly, we must

engage the entire family.

After School Program

Description & Visual Representation

After School programs enrich the life of kids and adults in the neighborhood. The kids are provided with a safe
place to recreate with friends, and the parents know that their kids are somewhere safe and close to home.
The after school program can be rup ¥olunteers like the older kids in the neighborhood or stay at home
parents. This is a great opportunity for teens to volunteer and build their resumes, and for parents to get out
of the house and get involved in their community. Although the progranmbeamicromanaged by volunteers,

we suggest hiring someone to do activity planning, training and supervising volunteers, maintaining program
records like attendance and accident reports, and other activities as needed. Many activities can take place in
the gym such as: open gym, basketball, arts and crafts, and homework help.

= -

Haure 18 Common After School Activities

Goals & Objectives

1 Get the kids involved in the park district which will in turn promote parent involvement

1 Providecommunity recreation opportunities to foster a sense of community

1 Support the overall health and wellness of the community by providing an all seasons opportunity to
recreate

i Utilize program to promote other activities and opportunities at the park distric

Case Studies

Many park districts do after school programgichend up becominghe backbone of the park district during

the school months. Taking a look at the Champaign Park District (CPD) in Champaign, IL, this organization runs
after school progams for many age groups and abilities. The CPD runs a program for people from kindergarten
to 5th grade and a speciecreation after school progran©On average, the programs cost around $100 and

$200 for the children to participate in.
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Description & Visual Representation

A Father Daughter dance is a lestgnding tradition in the United States. It is a way to bring family and
community members together for a night of happiness and love. Hanna City already creates a pleasant dance
atmosphere for their neighboring high scH®udents, it is now time that they extend this opportunity to the
families living next door.

This is a new and exciting opportunity for a variety of people. New families may be given their first chance to
have this experience. Parents will be oy@yed, and children will be delighted to have a night of bonding with
their dad.

The gym would be an ideal location to hold a father daughter dance considering it already hosts multiple
dances a year. With children already at the day care facility at theisiiikct building, Hanna City has an
advantage to this opportunity. Advertising will be very important in order to inform those from neighboring
towns. Facebook and Twitter will be two vital ways to spread word quickly and easily. Flyers will be a good
opportunity to notify those who live within Hanna City. Flyers can also be distributed to nearby schools to
ensure a maximum turnout.

Recommendations from locations who have put on a father daughter dance before say to keep it basic. With
the possibilityof a large variation in age range, it is important to keep certain aspects simple.-Fingsr

work best because they are usually attainglddble, and appetizing for all ages. Additional suggestions
include having a prize draw for the fathers and gobdys for the daughters filled with some donated items
from nearbyplaces. Further, hang a photebooth oradisposable camera to document the event will make a
significant difference when peopleok back to remember it. The taltiome phot canassistm creatingan
everlasting memoryhat encourages people to return to the event each yddaving an opportunity for

fathers to compete against their daughters in a Riat@op contes or similar activitys one way to increase
bonding opportunities. Onénal recommendation made to create a completely magical moment is a balloon
drop. A balloon drop is a fun and cheerfliw G2 OSft So6 NI (i & ariiekpected 2upiSgthaR > | Y F
creates a beautifubhoto-op ¢ one that the participants can take horméth them.

Goals & Objectives

1 Create an everlasting memory for participant

1 Broaden the horizon for possible dances

Hanna City can put on

Bring more people in from neighboring towns

Create a famihprientated quality of Hanna

City that will attract gople in

91 Provide potential bnding experience for
fathers and daughters of all ages

1 Provide an opportunity for community
members, and neighboring community
members to get together

1 Strengthen community engagement and
involvement

= =

Figure 19: Daddy Daughter Dance
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Case Studies

The Suwannee County Chamber of Commerce is getting ready to put on their third annual Father Daughter
Dance. Suwannee County is located in the state of Florida. The county is made up from several little cities with
about 44,000 people in total. Their dans&arted with a limit of 200 people and is now growing to 250. After
ALISIF1AY3 (G2 WAY b2NNAR&AZ (GKS / KIFYoSNDa SESOdziA @S RAI
event was a success. Once he looked over at one of his friend dancing withyleia-b8 daughter, her head
NBalAy3a 2y KAA adKz2dzZ RSNE KS t221SR 4G WAY YR 6KAAlL
0KS SaasSyO0S 2F gKIG (GKS&@ ¢gSNB f221Ay3 T2N®» b2NNARAQ
of 3 months ta50 years old.

ThisJune g At f 0SS {dzol yySS [/ 2dzyieQa GKANR ClFGKSNJ 5 dzaKI
community that they have been able to increase the number of attendees. With intrinsic and extrinsic rewards,
Suwannee County has beable to use their father daughter dances to strengthen community and family ties.

Jim is incredibly willing to help others put on an event similar to his own, and his contact information can be

found below.

Contact Information:
Jimmy Norris

212 N Olo Ave

Live Oak, Florida 32064
Phone:386-362-3071
Fax:386-362-4758

Link:
http:/www.suwanneechamber.com/fathe
r-daughterdance2017.html

Figure 20: Daddy Daughter Dance 2

Growing Gardens

Description & Visual Representation

The Growing Gardens program strives to create a greenspace within the Hanna City downtown area. By
GANBSYyaLl 0S¢z 6S INB NBFSNNAy3A (2 Fy 2Ly LX20 2F f
help of community members. The Growing Gardereggram will begin with one plot in a central location. The
program will ideally run through the Park District, and each participant will have his or her own section of the
communitygarden to tend to. The garden will primarily be focused around plantscidua benefit the town

aesthetically, in addition to providing several other benefitshe environment.

The children at the day care facility at the Park District building can also be involved in the creation and
maintenance of the garden, as thigll providegreat exposure for young people to nature and a unique hands

on experience to learn about horticulturdK S & 2 dzi KQa Ay @2 f @ewddefacilitatddi K G KS =
through a day camp program or after school program by the Park District.
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The plot of land dedicated to the
creation of the community garden
would ideally be located right
outside of the Hanna City Park
5AadNR OGO Qan faet)tHey
Park District could consider
utilizing the area bhind the Park
5 A a O Ndlitdtbafisicurfently
pavement (figure 21). By placing
raised garden beds on the
pavement, this area could be
transformed into a greenspace
that is incrediblyconvenientfor
day care attendees and HCPD
members to tend to or just visit.

Figure 21: Pavement Bimd Park District

Figure22 detailsa potential,
simple lgrout for a garden
comprised of seven
individual garden plots, a
compost box, andwo
benches. The benches are
intended to encourage
interaction between
community members and
offer a place to rest
underneath the shade of the
pictured tree. Further, B
benches are a great way to =~ %
invite other people into the
garden to sit and appreciate
nature.

B o

b ‘ ‘Ckorvnpost‘box\ ; Ggquen pTots‘

FigueZZ:C mmunity Garden Outline

Notice the gardening plots are located in a pattern that facilitates a walkway throughout the garden and
discourages people from walking directly through to accesb#rehes. By setting up the gardening plots this
g8z 6S IINBE NBAYF2NOAYy3I GKS ASLINFiIS GSNNARG2NASa
is intended to be simple and function as a placeerehcomnunity members can socialize.
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Goals & Objectives

Provide an opportunity for community members to get together and garden

Turn abandoned or unused lot into productive greenspace

Create a culture within the community that focuses on enhancing the downtown area

Allow for intergenerational communication and interaction

Improve quality of life of community members and provide unique avenue for recreation, exercise,
therapy, and eduation

Establish a reason for people to want to help maintain the downtown area

Create a catalyst for conversation and the creation of a community gardening group

Further beautification efforts of the downtown area

= =4 =4 A =9

= =4 =1

Case Studies

TheQuincy Community Gaethis located in Quincy,
IL and was started in 2016. The garden is maintaing
by community members who garden, compost, and
grow theirown food and flowers, and is sponsored b

Quinc
Community {-‘uorden

the Quincy Park District, the City of Quincy, and the T g blongs b e eope o ke car f .
i i noi i i No Retbides o pesicies aowsd

Umyersﬂy of lllinois Extension. It is open to any y _ o Quiny®

residents who reserve a plot through the UIUC ’ &) ParkDistrict

Extension.

Theprimary goals for this garden are to build bridge
between neighbors and communities, improve
nutrition, increase access to legost produce,
educate people about gardening, provide access to -
garden space, and generally make the city of Figure23: Quincy Community Garden Sign
Quincy greener andleaner(American Community

Garden Association, n.d.).

Although previously unsuccessful, the Quincy Community Garden found success when local youth were
involved in creating and maintaining the plot of land through after school programs, and it cestinbe a
success through the involvement of the entire community.
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Monthly Date Night

Description & Visual Representation

Once a month, host a dual movie night for parents and kids. In one room you can do a showing just for parents
while in another area, there can be a showing just for kids. Parents can use this as a way to occupy their kids
for one night out of the month antb do a date night if they wish. They can choose to just pay for movie night

for just the kids, just for the parents, or both. This program will help foster healthy relationships among

families while promoting involvement in the park district and useheftealth club. Because this is an event

that will happen once a month throughout the year, it will not need atfale staff and should be sustainable

with only a couple of volunteers. You will need someone to run the point of sale and to supervisddhenc

Goals & Objectives

Provide an event that the whole family will enjoy

Promote healthy relationships in the community

Encourage involvement with the park district

Use to promote other activities and opportunities at the park district

= =4 =4 =

Case Studies

As a part of their night out in the parks initiative, the Chicago Park District runs movie in the park. These movie
nights take place many times throughout the year and are promoted by the Chicago Park District and the
individual parks via wal of mouth, marketing, and signage. Although this is not an exact replica of the
proposed Monthly Date Night program, the programs are similar enough to compare. These movie nights are
popular in all the parks within the Chicago Park District, and thay drowds especially during the summer

when they can do a movie outside in nice weather.

Figure26: Chicago Movie in the Park
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Fitness& CreativeClasses

Description & Visual Representation

As part of the Hanna City Park District fithess program offerings, we are proposing several different new fithess
class ideas.

Step AerobicsA relatively low impact fithess C L
class that can be enjoyed by everyone. Tha<l .
will provide more options for community
members to be physically active as it combine .,’f
muscle strengthening, cardio, and balance. Dug

to the focus on balance and everyday
movements performed in step aerobics (i.e.
stepping up on a bog similarto walking
upgairs), this class is a great option for seniors
thus the target population would be adults and
elders. The only additional equipment needed &
for this class is step boxwhich ispicturedin

Figue 27:Step Aerobics Class

figure 28 These steps can be found on Amazon folitds as
$29.99/box. For a class to accommodate 6 people, this would
amount to roughly ~$80. Although funding may not be
available to purchase equipment for specific clasa#és,

fitness club members can use these boxes for a variety of
exercisesvhen the class is not in session.

Figue 28:Step Aerobics Equipment

Zumba:Zumba is a fun dance class option to add to the class offerings that requires no additional equipment.
The class combines Latin and International music to create a dance party environment for those who
participate.The upbeat nature makes this class caifdicused, one that has the potential to interest a

younger age group to become more involved at the Hanna City health club.

g
u

Fiaue 29 Zumba Class Figue 30:Children in Zumba Class
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Circuit CrewThis class would be a way for older adults to g¢
through the existing fithess equipment together in a big
circuit. Each exercise would be part of a set order, and the
participants will work their wathrough the exercises in timec
intervals, switching exercises when each time is up. The cle;{\
has the potential to create a supportive fithess environmentys
among those who participate, and to encourage the use of
the equipment that already exists at the &lén center.As
seen infigures 31 and 32here are several pieces of ) ) o
equipment already in existence at the health club that coul Fi9ue 31 Hanna City Park District
be used for this workout group idea. Gym Machines

Hanna City HikerThe concept behind this program is to
encourage people to get together and walk through the
G266y ® ¢KS LI NI AOA LI y3iiries & & K
week to walk together through the streets of Hanna City,
essentially becoming a walking group. Creatimgsignated
time for people to go outside and be physically active
together has the power to foster movement through the
town and encourage people to be active togethamyone
would obviouslybe welcome to join the hikers, antdwould
not make sense to @rge a fee for this program unless it
was combined with other events, such as the group
becoming a community that participates in other activities, Figue 32:Hanna City Park District
such as bingo or trivia, together. Cable Machine

Walkinthe Par{ A YAt F NJ O2y OSLIi G2 (KS epropgsgd; butthisigdup Is hter@ddB  LIN

G2 oS I tAGGES aft 2 g S-nifaclital®Sdvelsafidh and 2sidBearbytp&is, pozdid/f & ¢
the existing park to the East of the Park District buildigvalk club is a great health and wellnpesgram

that will promote use of parks and develop a sense of community. When people have a group they can
recreate with, the individual is more likely to be involved in the activity. The group atmosphere holds
participants accountable for continuously ggion walks, provides a sense of safety, and encourages social
interaction in the community. A walking club is great for all ages but can provide a great opportunity for older
populations to get outside and get activ&e would suggedhis programis oveseen by a volunteer to make

sure everyone is okay on the walk acah providegeneral help if needed.

Goals & Objectives

Provide more class options for members of the health club to be more active as a community

Add versatility to the current offeringbat takes into consideration the interests of different

generations

 Form a community among current Hanna City Health Club members and encourage these members to
utilize the facility together

)l
1

Case Studies

Step AerobicKim Sousa, the lead developer of the step program at Racquetball World in Santa Ana, CA, has
witnessed the step classes grow from improvised stepping togethan taght-classschedule due to the

growing customer demand:he praise for the classes comes from mostly older adults or those who cannot
KIFyRES KAIK AYLI OG SESNDA&SAS YR Ay FRRAGAZY (2
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workout (Fair, 1990).

Zumba At the Houston Parks and Recreation Department, Luis Cruz, a youth ambassador, praises Zumba as his
first successful initiative to promote health and wellnesshisrcommunity. By imeporatingZumba, Luis

claims the Parks and Rec Department has been able to provide a positive, safe environment that allows a
diverse set of people to participate iihe positive energy from the dancing encourages engagement in

recreation and fitnessank & G KS L2 gSNJ G2 GFO1fS O2YYdzy \Natoah KSI €
Recreation and Parks Association, 2017).

Circuit CrewExercising with a group of people has potential to provide external motivation when participants

are feelingdemotivA SR LINP GARS LI NIAOALIYyGa ¢6AGK | adSIY Syo
accountable, diversity workouts, capitalize on endorphins, give a competitive edge if desired, push participants
KFENRSNE YR AYONBIl aS LI MBsi oukingdStginhibér, 2@ 2NthoaghworRiggli G2 G |
out with others is a feature of all group fitness classes, providing a circuit for health club members to work

through together is an excellent way to encourage use of the equipment and encourage interaction among
members, ideally fostering all ttie benefits mentioned above.

Hanna City Hikerfarticipants in outdoor walking groups have seen improvements in blood pressure, resting

heart rate, body composition, lung function, and overall m¢8teele, 2016)The same article reported that a

walking group based in Aurora, IL has improved the quality of lives of the participants who reported that they

GKIF @S Y2NB SySNHe (2 Syecze ftA¥S¢ y2g O(GKIFG GKSe& LI N
a group results in conversationan ©A £ 62y Ra& (KIFIG KFra 0S02YS AYyONBI &A
and age that i®verly dependenbn mobile device¢Steele, 2016)Tips for starting your own walking club can

be found atwww.heart.orgwheny2 dz & SI NOK a{ GF NI 2NJ W2Ay | 21t 1Ay3 [/

Walk in the ParkA walking club can be started by anyone and has been in many communities around the
country. The second wind running club in Champaign, IL serves the Chafopadgra area. The club has over
500 members and offers individual memberships for $20 per yedifamily memberships for $30 per year.

This club accepts people of all abilities, and allows any form of recreation whether that is walking or running.
The club members also do runs as an established group to work to receive sponsors/raise funds by
participating in respective runs.

Bringa Buddy Day

Description & Visual Representation

Once a month, allow members of the gym to bring a buddy with them to work out for free. On these days, the
Hanna City Park District can run a special promotion forugigthat providea membership at a discounted

rate for the first year. Other than promotional material, there is not much work on the part of administering or
supervising. This program is a great way to introduce people to the gym who may have never beamthere

to encourage signing up forrmembership due to great deals.

Goals & Objectives

9 Introduce community members to the gym
1 Increase gym membership
9 Support the goal of health and wellness in the community

Case Studies
Referral programs are great waydget people to buy memberships for any services including for gyms. Many
gyms run promotional programs during growing periods, new years, and other times when people are inclined
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http://www.heart.org/

to seek out gym memberships. The YMCA of Middle Tennessee runs a refegrahpicalled better together

buddy that offers 20% off for the current member and buddy for as long as they remain members. This is a
great way to incentive people to join the gym and stay at the gym if they have friends that are members there,
as well.

Events
Neighborhood Nights

Description & Visual Representation

Neighborhood Nights was developed to give the community of Hanna City a designated night to come together
and bond over local talents and food. Local and neighboring residents will be invited to perform in a block
party type setting. Local food vendors lvélso be invited to set up stands/trucks for the festivities. This would
ideally take place in the park on a small outdoor stage, and a sound system may be necessary depending on
the scope of the event. Attendees are welcome to bring their own lawn c¢Haid, drinks, and games.

This event has the possibility to grow and develop to draw in people outside of Hanna City. Small backyard
talents are constantly looking for places to perform and this offers a great way for these performers to
showcase their lilities.

Figure 33ffersan idea of the casual setting surrounding this event. This is meant to be low stress and for the
entire family. A stage that is easily set up and torn down in an outdoor setting is ideal in transforming an area
for different ewvents.

J “x -
VRS ..."-‘"“1

Goals & Objectives Figue 33: Neighborhood Music Festival

Give community members a reason to come together in a casual setting
Showcase local talents

Draw attention from neighboring communities

Give use to the park area ftdrose who may not normally use it

Introduce a family friendly activity

=A =4 =4 =8 =9
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Case Studies
¢KS S@Syid /2YYdzyAleé adzAAO bAIKAG &GFNISR Ay . 2dz RSNI

inspiring local professionals 2  LJdzNE dzS Y dza A Ol f NR20G& 6KAfS F2a0G§SNAy3
throughout Boulder and has been a hit allowing for follow up events to be held.

The goal of this event is very similaraor goal for this program inlanna City. Creatingpmmunity
involvement is vital. Seeing that this type of event could work in another small town setting gives reason to
believe it could work in Hanna City, as well.

.,"‘ M - ‘v" ;
. e e A ¥
s St AN/~ 4 O

Figure 34: Neighborhood Music Festival

In addition, Lexington, lhosts a weekly event called Concert on the
Lawn. Thigvententails live music from 6pfapm every Friday in the
park. Attendees are encouraged to bring lawn chairs, blankets, anc
picnic. The Lexington Booster Club also sells sandwiches, small sr
anddrinks All drinksmust be purchasedt the event since thegffer
alcohol. Admission is $10 and the event kicksaffh summer on
June 1.

Figure 35: Lexington Concert Logo
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Facilities

Mural Creation

Description & Visual Representation
A mural adds value to a neighborhood by telling a story of th{ e
people who live there. Beautifying the streets of Hanna City i
the first step to creating strong community ties. A sense of
belonging is something people look for when choosing where
to live.

LGQa y24 2F0Sy 6KSy LIS2LX S
in something as remarkable as creating art for your whole ¢ Figure 36: Possible Mural Location
to see. With children already at the day care facility at the
Park District Building, thedéds would be the most fitting for %
this task. Giving these kids such an opportunity may have tl}
ability to inspire them to continué contribute to Hanna City |
asadolescents and young adults. Parents will be proud of tt 1
work their kids have done, antie kids will always have that
reminder of their home.

Hanna City is filled with buildings that a mural could :
potentially be crafted on. One location we deemed to be the &
06Sait A& ySEG (G2 DAfQa { dzLJJj

potential because it will add a greater sense of a downtown
area and is suitable neerial for murals (brick).

Goals & Objectives

Beautifying the streets of Hanna City

Telling a story of the residents who live there

Creating stronger community ties

Giving community members of sense of place and belonging
Adding a sense of worth tdanna City

Increasing community engagement and involvement

=A =4 =4 =8 =8 =9

Case Studies

Belvidere, lllinois is also called the Cityafrals,as the town has been part
ofanond2 Ay 3 LINRP2SOG F2NJ 20SNJ mu &SI
been filled with murals for the last 100 years, but today you can seea &
NEBTFfSOGA2Y 2F G(GKS OAGeQa KAAG2NE
Belvidere fo 12 years. Brereton states that the idea of the murals was firs
promoted by the community, picked up by the Governor and then with so
YdzOK AyiSNBaid Ay GKS LINBa2SOGa:z
adzNJ f a€ o

FHgure 38: Urban Dog Painting

Further, in Urbana, lllinois a ddnas been painted othe side of a house

(figure 38 in a nice neighborhood. The dog painting has become a part of the community and adds to the
overall attitude and image displayed in Urbana. This is a great example of how artwork can be utilized
throughout Hanna City to add character and further the unique artsy/antique feel.
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Downtown Walkway

Description & Visual Representation

The idea to renovate the downtown Main St. area aims to make the intersection of Main St. and Farmington
Rd. more pedestriafriendly while creating an easily identifiable theme for Hanna City. As mentioned in the
Needs Assessment portion of this report, an attribute of Hanna City noted during our site visit was the small
town-antique feel we got from Main St. Both South Eddlay@ and Country Relics, two antique stores, are in
Hanna City, and could serve as a great attraction from those traveling on and off the trail, in addition to
populations of people who travel specifically for the purpose of visiting antique stores. Basntwo

attractions that already exist, incorporating a theme that includes antique features makes sense for the
downtown area. Further, the Heritage Days festival that occurs during the summer is a huge asset of the
community, and therefore the downtowHanna City area should highlight the heritage and history of Hanna
| Ate aKz2¢OFaSR i GGKA&a S@Syilio CAylfttesr GKS SEAAGAY:
F N S$s6 Réokporating concepts that encourage friendly interactions fanmian connections is necessary.

Main St.
spi
e

ill be in
- Jton Rd.
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Figure 39Sample Bike Lane with Planter & Stripped Bufér G A 2 y I f | &4 & 2

Given utilizing street space for a bike lane, striped buffer/plantensl45-degreeparking spaces, a
considerable portion of the roadwagpuldbe utilized. However, Main St. currently is far wider than the
standard main streets seen in other downtown asein addition to the required width of streets in general. If
there is disinterest in narrowing Main St. by these measures, the direction in which parking exists can be
adjusted to include parallel parking instead, which would open up a cersalmourt of road spacethough
the amount of parking as a whole would decrease.
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The minimum width of a bike lane between a curb
and roadway is 5 f{Mathews, 2016)Striped buffer
markings range from noeaxistent to 25 feet or more
in width. The width of the markings should therefore
be as narrow or wide as desired to leave comfortabl
travel on the roadways. For the purposes of our
RSaAdys 6SQOS fleyahwzR SR
incorporate reasonably sized planters.

¢tKS GKSYS 6SQR ftA1S G2
emphasizes the artsy, antique side of the town. The,
first initiative in accomplishing this would be to
request donor, antique benches from the local
antique gores. These énches would each be unique s
andaid inprovidingthe town with an authentic look. i Ty

Figure 40Sample Bike Lane with Planter & Stripped Buife

Figure41l: Sample Antique Benches



CdzNJi K S NE  inedorike ovekhpal, difaed strelights
to provide an artsy inviting feeling to the downtowrear.
These draped stretights are often seen in beer gardens or
other community gathering spots. The lights provide a pleass
look and are far less expensitr&n adding traditional, large
lampposts along Main St.

The draping lights would hang over the sidewalk and cross b
and fotth attaching at periodic flowdred posts. In the

proposed plan, these lights exist over the sidewalk on Main
both North andSouth on Farmington Rd. (North side starting

DAfQa IyR SyYyRAYy3 2dzald o06ST2N t 2
the Warehouse Pizza unit ends, South side starting at the

gardening store and ending at the Post Office).

2S500S ARSYGAFASR GKNBS LI I 0 y OK S

placed that would invite pedestrians to walk along the

sidewalks and periodically rest. The first location exists just
outside of the antique store next to the Post Office. The secc
isjustNoii K 2F DAf Qa3 FyR @KS @k Figure42Flowerbed w/ Pole B S
by the photography shop.

The idea behind the flowerbed
flagpoles is another effort to create a
overarching theme and pleasant
image for Hanna City. The flowerbeds
can provide a fresh and beautihg
appeal to the sidewalk image and hel
attract people into the townThe
flowerbed combinedwith a pole to .
attach the lightand potential flag can §
be seen in figurd2. -

Figure 43Draping Lights 1

* ..
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We suggest at least one bike rack to be implemented near the
antique benches to allow people to stop their travels and visit
the town on foot.

Figure 46Town Flag for Pole

Fgure 45:Simple Bike Rack

Goals & Objectives

Preparation for future rails 2 trails conversion
Increase foot traffic through town

Encourage use of bicycles

Increase safety for crossing streets

Enhance look of town

Increase connectivity

Create and implement custom Hanna City viiagling signage
Refurbish sidewalks

Establish bike path

Add green spaces along path

=
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Case Studies

The town of Quincy, IL has seen a population decrease by about 5,000 people in the past 30 years due to
ANRPGOGK 2F INBlLa 2dziaiRS 27 (K&eadstiugge Hoviekel with the O dza
help of volunteers (dozens of committees assigned vaiiasiss and planning) and a cipjanning consultant,

the city has a new plan rolling to foster future growth. The plan is prioritized around seeking youngtseside

to move in, which is similar to what Hanna City has desired to see happen. By implementing a successful
campaign to attract restaurants, taverns, coffee shops, and investors, several new businesses have opened

since the beginning of this plan, in addit to 15 new apartments opening up in the core downtown area

(McGauley, 2010 @ ¢ KS avYlff (26yQad INRPSGIK 200dz2NNBR 2y O0S LINE
brought in investors and sparked interest in other resourceful parties.
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Park DistrictSignage

Description & Visual Representation
This suggestion refers to putting up signage outside of the Park District building outlining upcoming activities.

A simple board with brief information can act as a way for people to stay in tune with the happenings and
events of the Park District, and serto inform thosevho may notutilize the Internet.

Goals & Objectives

1 Expand marketing reach beyond internet users
1 Provide a way for community members to know what is going on in the town

Examples

AN A

Figure 47Park District Signage

Figure 480utdoor Marketing Signage
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Additional Community Engagement Suggestions

Programming & Marketing Intern

Description

Due to the desire of the Hanna City Park District to develop their current program offerings and branch into
day camps and other events, we recommend seeking out a full time intern that can dedicate his or her efforts
to these developments and to fosterirgstronger bond with the community.

Includedbelow is a sample internship job description to be held at the péstkick for reference, and a

separate job anouncenent to be distributed. The job description andreouncement include details about

0KS LIRaArAdAizyQa GSydalrdiA@S 220 RdziASaz ySOSaalNBE | yR
difference between the two is that the job description supplies more complete information to be distributed

to interested candidates, where the job announcement is intended to capture potential candidates interest

more quickly (no lengthy descriptions).

The interview guide serves as a roadmap for conducting proper interviews of potential hires, and the
candidate @aluation form is a means to ensure each candidate is being evaluated fairly, both included below.

Suggested places to distribute the Job Announcement to produce qualified candidates:
9 The University of Illinois Recreation, Sport, & Tourism (RST) depdrtm
o Contact Bin Lizzo, RST Internship Coordinator or Patty Pyrz, RST Academic Advisor
1 Other universities with recreation or related departments
9 Bluefishjobs (associated with National IntramuRacreational Sports AssociatigNIRSA)
1 National Recreationral Parks Association (NRPA) website

When thinking about hosting an intern, some necessary considerations that will need to go into a budget for
an intern include:

Whether the position will be paid

The ideal duration for each internship

Providing livingyuarters for the intern

Feeding or offering food to the intern

Other benefits that make the position more enticing

=A =4 =4 =4 =9
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Job DescriptionHanna City Park District Internship

Job Identity Programming & Marketing Intern

Summary of Duties and Responsibilitithe Hanna City Park District (HCPD) is seeking a creative, independent
thinker for an internship position that will foster a deeper connection between the HCPD and the community.
The intern will have the opportunityp gain experience in a widange of areas, including programming,
administration, day camp, special events, and marketing. This position allows for flexibility and freedom, as the
HCPD desires to strengthen several current offerings and develop newramesxample, the intern would be

in charge oflevelopingil KS |1 / t 5Q& yS¢ LINPINI YYAYy3 YR RI& OFYLAX
exists.

Essential Functions:

Excellent written and oral communication skills

Knowledge of marketing tools and the initizito get more community members engaged

Ability to promote HCPD offerings on social media and grow follower base

Commitment to developing programs to build greater community engagement

Knowledge of how to form and distribute surveys

Creativity in thedevelopment of day camps for youth and providing more family programming

Persistent with developing relationships and partnerships with community members and other local
organizations that could be a resource

9 Ability to solve problems independently irpeofessional manner

=A =4 =4 =8 =4 -8 =9

Working Conditions:

The internship schedule includes some nights and weekend hours depending on the calenian)tbnately
flexible due to the nature of the field of recreation. Internship schedules include working with University
semesters (spring/fall) for credit, and/or summer (Maygust). Depending on the season, hours and days vary
weekly depending on cuent events, programming, camps, etc. Schedule is arranged upon the start of the
internship.

Relationships & Key Contacts:
The intern will report to . The current person holding this position is , Who is located at

Qualifications:
T 22NJAYy3 (261 NRa 2NJ SINYySR | o6l OKSt 2NN&a RS3INBS A
1 Knowledge of programming and marketing
1 Competent in Microsoft office and related online software
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Job Announcementanna City Park District Internship

Job TitleProgramming & Marketing Intern

Essential Duties

Promotion of current program offerings

Development of new programs, day camps, and events

Foster community engagement through interaction and marketing efforts
Creation and distribution of surveys

Develop @artnerships with local organizations

Coordinate multiple projects at once

Develop and maintain plan to better utilize current space

Help with set up and clean up of programs, camps, events, etc.

= =4 =4 =4 =4 =8 =8 =9

Requirements

T 22NJAy3 G261 NR& 2dedred in dfcation dr relatéd BehdS £ 2 N &
1 Knowledge of program development and marketing

1 ~1 year of previous work experience in related field preferred

Closing Date to Apply:

Where to Apply, How to Apply, Whom to Contact

Apply by emailing youwurrent resume, a cover letter, and 3 professional references to . For more
information, email the at
Salary Info;

Job Benefits
Free club memberships/access to the facility, schedule flexibility, and friéerms.

Equal Opportunity Statement

The Hanna City Park District is an equal opportunity employer. All qualified applicants will receive
consideration for employment without regard to race, religion, color, sex, gender identity, national origin, age,
protected veteran or disable status, or marital status.

Background Check Statement:
All offers of employment are contingent upon results of a background check.
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Interview GuideHanna City Park District Internship

1. Introduction

2. Explain job info

3. Ask if candidate has any questions before beginning interview
4

Begin interview questions:

Tell me a little bit about yourself.

Explain why you are passionate about recreatig
or why you are interested in this position?

What experiences have you had working with
children? Day camps?

What practical or educational experience do yo|
have with programming?

What does developing community engagement
look like to you?

What experience do you have with developing
marketing materials?

Describe a time you had a disagreement with
someone and how you handled this situation.

What is your availability like/when will you be
able to work?

5. Ask for any additional questions
6. Explain information on selection process

7. Thank and walk candidate out

a7



Candidate Evaluation Forranna City Park District Internship

Position: Evaluator:
Applicant: Date:
tfSIFaS dzasS (KAA&A F2NX & | 3dzARS (2 S@Ffdzr 4S

u K
F LILINBLINR F 0SS ydzYSNRAO @I fdzS O2NNBalLRyRAy3a (2 GKS
appropriate comments in the space below. (Subtotal = WexdRating, Total = Sum of Subtotals)

Rating Scale: 4 - exceeds requirements Weight Scale: N _
3 - meet requirements 3 ¢ critically important
2 - little evidence for requirements 2 ¢ important
1 - no evidence for requirements 1 ¢ semi important
Criteria Evaluation

Weight | Supporting Evidenc{ Lacking Evidencd Rating |  Subtotal

/' YRARIFGSQa dzy 3
programming/marketing:
(knowledge of the position and
its requirements)

Relevant background/ special 3
skill set:(explore past working
experiences)

Motivation/Initiative: 2
(ability to think and act
independently, why does this
person want this position?)

Professional Impression: 2
(seltconfidence, maturity, and
presence?)

Interpersonal/ communication: 2

(ability to express ideas clearly
& experiences involving team
settings and customer
orientation)

Flexibility: (responsiveness to 2
change, tolerance for ambiguity

Organizational Fit: 2
(potential to fit the culture of
HCPD)

Total:

Commentso ' y& | RRAGAZ2YIFf LISNOSLIiA2ya 2F (GKS
considered):

(@
<,
¢
>
¢
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Surveys

Description

Utilizing surveys is a great way to obtain user feedback. Collected feedback can be used to fagiites,
programs, staff, activities, marketing, and more, in addition to gauging interest of proposed programs, events,
and facility renovations. As helpful as surveys are, it is often difficult to get feedback. There are many reasons
why people may nbtake user surveys. The surveys may be to long, they may not feel comfortable sharing
sensitive information, they do not think their opinions will count, or they simply do not know about the survey
or how the survey could potentially result in somethirgnkficial for them or the community. One way to
encourage user feedback is to make your surveys short and to the point. When surveys take a long time,
people are discouraged and likely do not do complete them. Providing surveys that are more palatable will
SyO02dzNF 3S LI NIAOALI A2y d ! y2iKSNIJ gl & (2 SyO2dzNI 3S
opinions matter. As mentioned above, people do not see the benefit of surveys if they do not see the impact of
their responses. One way to combat thislfeg is to follow up with survey respondents detailing how you are
using their feedback. This should be done with different forms of communication like direct email, newsletters,
poster boards in the park district, and meetings. Survey respondents shigolt@ provided with different

mediums to take the survey such ashiouse and online.

In-house surveys: Conduct surveys immediately after a program or event to obtain information regarding the
LI NI AOALI yiQa SELISNASYOS

Online surveys: Google forms is edrservice that provides the flexibility to make several different forms of
surveys. Google forms allows users to create customer satisfaction surveys, opinion surveys, conduct event
registration, in addition to several other useful forms. Google formashighly customizable service that is easy

to use and is a great medium for online surveys. These surveys can be emailed to people, posted on the Hanna
City website, or shared to social media. Once the data is collected, you can input the informatiti tirec

Google forms where you can then analyze the data.
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Sample Survey

4/13/2018 Gym survey Sample

Gym survey Sample

1. Email address *

2. How often do you visit the gym?
Mark only one oval.

() Once amonth

( ) Once a week

N

() A couple times a week
() Every day

3. Do you partake in any classes?
Mark only one oval.

C) Yes

() No

4. Overall, how would you rate your experience at our facility?
Mark only one oval.

1 2 3 4 5

poor () () () () () Excellent

5. What would you like to see offered at our facility in the future?

Powered by
B Google Forms



Chapter 4: Project De\
Budget

Description
We have included a sample budget for several of the progrardsaents we have proposed. Theces used

on this budget are based off industry standards for the items, and therefore may over or underestimate the
total costs of actually running the programs and/or events. However, when preparing to start a new program
or event, it is useful to hava kasic understanding of what these services may cost in order to determine fees
that should be charged. Please also note that this budget does not take into consideration any revenue from
these services, as this will be dependent on the amount of ppatits and the fees charged/units sold.

MName: ltem Units Price/Unit Needed Units Total Notes
PROGRAMS:|
(Growing Gardens Program
Stakes set (1) s 2000 1 5 20.00 Comes in 1 set
String spool (1) -1 5.00 1 S 5.00
Compost Box box (1) $  100.00 1 5 100.00
Mulch pke- (1) S 2500 1 S 2500
‘Wheelbarrow wheelbarraw (1) $ 30,00 1 S 30.00
Toals - $ 2000 - $  20.00 Probably can have volunteers
bring tools
Hose hose (1) $ 2000 1 $ 20,00
Seeds/starts packet (1) $0.50 - $5.00 51015 $ 2500
Raised Beds bed (1) S 75.00 2 5 150.00
Benches bench (1) S 5000 2 S 100.00

TOTAL: 5 495.00

Fitness Classes:

Steps Aerobics Class
Room Rental Fee - free - 5
Instructor hour (1) $15/hr. 12wk S 180.00
Step Baxes box (1) $ 3000 6 5 180.00

TOTAL: 5 360.00

Zumba Class
Room Rental Fee - free - 5

Instructor hour (1) $15/hr. 12fwk. S 180.00
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After School Program

Various Snacks - = = S 3000 Various Snacks:
Apples, granola bars, apple juice
Various Arts/Craft Mat. - - - S 3000
TOTAL: S 60.00
Walk in the Park
Brochures/Posters - - - $ 2500
End of the year bbg - - - S 100.00
TOTAL: 5 12500
Monthly Date Night
Movie Liscensing ea 5 150.00 5 150.00
Popcom ea 5 2000 S 2000
Soda pk S 1500 S 3000
Cups pk S 1650 S 330
Decorations ea 5 30,00 5 3000
TOTAL: 5 263.00
Neighborhood Nights
Speakers system (1) 5 500.00 5 500.00 {Mid Price Range)
Addmission Fee fee s = = S - (Within neighborhood, free admission)
TOTAL: S 500.00
|GRAND PROGRAMS TOTAL: S 1,983.00 I
EVENTS:
Daddy Daughter Dance
Volunteers people (1) s 5 Valunteers Valunteers should be finalized 1 week before dance
[Chaperancs, Dj, Monitors, Food and Drink)
Speakers system (1) 5 500.00 1 500.00 [Mid Price Range)
Refreshments (snacks, drinks) 5 5000 nfa 00D [Chips, cookies, lemondade, water)
Balloans ct s 500 1 5.00
Balloan bag Drops s s 789 2 15.98
TOTAL: 5T0.9E
Kural Day
Voluntesrs People (1) 5 15
Paint gal. (1) 5 2500 12 300,00 Variety of colors
Brushes brush (1) s zo0 30 50,00 Varying sizes, etc
Gil's Fried Chicken box (1) L 4.00 15 G000 Feed Volunteers since i lot of help and coordination will happen
side, biscuit
(For Yolunteers)
TOTAL: 420,00
(GRAND EVENTS TOTAL: 990,95
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Potential Funding Resources and/or Partnerships

The completion of larger projects such as any renovations to the downtown area of Hanna City will likely be
dependent on utilizingrants. Millions of dollars are available for the development of small, rural towns, and

Hanna City has the potential to receive some of these funds given the leadership seekaitalile

opportunities.

Potential Grants

Grant Funds Available | AvailableTo Purpose Agencies Involveq
Strong Cities,| $6 to six cities, | Cities To support the development and Economic
Strong $1 million each implementation of comprehensive | Development
Communities economic development strategic Administration,
Visioning plans. The towns that receive the | US Department o
Challenge INI yiG NMHzy | &f 2 Q Housing and
O2YLISGAGAZ2Y ¢ (KI|Urban
submitting proposals for the plans | Developmat
that establish a vision and approach
to stimulate local economic
development.
Community | $2 billion Municipalities,| Assist in development of community United States
Facilities counties, facilities in rural areas and towns of| Department of
Grants special up to 20,000 in population. Can be | Agrialture
purpose used to construct, enlarge, or

districts, non
profits

improve facilities for health care,
public safety, and community/publid

services.

The grants listed above are just an example of the dozens of available grants out there. Some useful places to

keep on hand foseeking out grants includtp://www.reconnectingamerica.org/resourceenter/federat
grantopportunities/ and www. planning.org/divisions/smalltown/grants.htm

Smaller projects, such as the community garden and select programming, can also be fully or partially funded

by grants:

GRO1000 Grant Program by Scotts Mirdete

The GRO1000 grant prograsnan annual grant pgram to fund community gardens through 201f8applied

T2NJ 6 ST2NB

iKS

SYR 27

G§KS &@SIFINE (GKAaA

ANT yi

government entiies, school districts, and neprofit organizations are eligible to applyrfthese grants. There
are two grant categories: Grassits Grants and Showcase Grants:
9 Grassroots Grants

o Funding up t&1,500

o Awarded to local communities to help bring edible gardens, flower gardens, and public green

spaces to neighbtioods across th&nited States
1 Showcase Grants

0 Awarded directly to mayors for the installment of edible gardens, public gar,dmmd green
space development
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http://www.planning.org/divisions/smalltown/grants.htm

o Programs that show a positive impact on the community, involvement of area youth, a health
and wellness benefignd plan to donate some of the food to those in need are given priority
in funding

I Link:http://www.thegranthelpers.com/municipafgrants/communitygardengrants

JC Peney Cares Grant

This corporate foundation focuses on supporting educational organizations and programs, including
afterschool programs. Thus, this grant could potentially be used to fund the proposed after school programs at
the HCPD. More information ivailable athttp://www.thegranthelpers.com/education/afterschoot

programs

PartnershipgSponsorships

1 Central lllinois Artists Organization

o Partner with this organization tshowcase their artists work around Hanna City

o Could aid in the beautification efforts of Hanna Qiigrticularlyin the creation of the murals
T DAt Qa

o Potential sponsor of Neighborhood Nights

o Could provide their friend chicken to attendees at a booth

Phasing Plan

The first stage of completing any of this report should involve efforts centered on communicating with

community members the vision, mission, goals, and objectives of the Hanna City Park District and the town as

a whole. The best way we believe this wéldccomplished includes surveying current users of their
SELISNASYOSaz AYLX SYSyidAay3da a2YS 2F GKS YINJSGAy3a NB(
process of searching for and hiring an intern.

The marketing recommendations involve becoming martiva on social media to portray the current and
future events. This is the first step to informing community members of the opportunities they can participate
in. Without this step, the goal of engaging more community members will fall short.

Sending out survey to current users of the fitness facility will provide valuable information regarding where
the next efforts should be focused. This can help determine whether to focus on, say, implementing a specific
fithess class over holding more dances vsiiog up with more creative classes such as arts and crafts instead.

Beginning the internship search is the first step in finding affordable help to assist in implementing many of the
20KSN) adz33SaidArAz2ya 6SQOS LINE JA R Sietview ¢uifle, @@ aandidaed O NR LJI{
evaluation form have all been supplied in this document and are r@dige.A siggested implementation

plan for these elements follows:

Phase |
1. Create and distribute a survey to current users
f Obtainuserinterestsand K i G KS@QR fA1S G2 4SS FNRY G(GKS t
1 This will inform the next steps to be prioritized regarding programs and events

1 Gather email addresses from respondents

2. Implement marketing recommendations
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Draft newsletter utilizing suggested software (M:himp)

Utilize email addresses obtaineaim surveg

Distribute information about upcoming programs/events weekly emiointhly

Utilize park district signage to display opportunities for people who may not be online

3. Begin internship search

Phase Il

1

Contact BirLizzo at the University of lllinois with interest to find an intern (this will tap into

LY/ Qa w{¢ aAddzRSyld o02Re0

Post provided job description information on website, other social media platforms, and

websites specific to hiring

Utilize interview guide athcandidate evaluation form to interview and select an intern that

gAff YFGOK GKS tIFN] 5AaGNROGQa @I fdzSa YR YA
Once the intern is obtained, this person can begin working on several of the other
recommendations we suggest focusing on next.

The programs and events we believe should be first priority are those that do not come with any or very little
financial obligations. The suggestions that fall witthiese criteriaare listed below.

4. Implementation of low cost programs

O OO OO0 O

Bring a Buddy Day
Walk in the Park
Hanna City Hikers
Circuit Crew

Monthly Date Night
Daddy Daughter Dance

5. Implement more extensive programs

=A =4 =8 =8 =9

After School Programs

Growing Gardens

Step Aerobics (have to purchase steps and hire instructor)
Zumba (have to hire instructor)

Neighborhood Nights

6. Begn searching for and applying gwants for Phase Il

Phase Il

This portion of the implementation plan is centered on bringing the larger vision for Hanna City and the rails to

0 NJ A f

~

a

AYAUGALFGAGS G2 tAFTS® t NPLISNJ Fdzy RAy3a Aa ONIRGAC

suggested in this report tated to the downtown walkway renovations.

7. Search for and apply for grants

8. Follow through with any money awarded and begin implementing downtown walkway suggestions
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Chapter 5: Marketing Recommendations
Marketing Assessment

In all of the above propsed programs, events, and facility improvements, case studies from similar projects or
towns were included to demonstrate that these ideas have happened elsewhere and have the potential to
happen in Hanna City, too. Marketing is involved in the procemstafnly informing target markets once

these ideas become available, but spreading the word and gaining support pdtaetial of these ideas

occurring in order to gauge interest and gather support.

/ dZNNBy it &> GKS LINR Y Fidedtified fBrkde Harib City Padk Distiick akists on S&RAR

5 A a i NR O lh@d/wwndhanaakitygarkdistrict.org dzy RSNJ ¢ 9 @Sy iaé o ¢KS 9@Syis
such as the middle school damand fithess classes, as well as information about Heritage Days and the local
library. The extent of information that exists for the fitness classes and other special events on the website is

the date, time, and fee. There is no event or program desonpor pictures to accompany this information. If

I 02YYdzyAGle YSYOSNI ¢gK2 KIFIa y2 1y2¢6ftSRIASsandwag KI G at )
provided no descriptive information or images to gain a better understanding, he or she may be atigzbur

to attend due to uncertainty or misinterpretation. In fact, the use of images has the potential to boost

dzy RSNRGFYRAY3I 2F AYTF2NNIGAZ2Y TFTNHRNRHEZAKE?2 Nbpi'SZ oley R 19
compared to posts including texinly (Ashton 2019. Thus, the current state of the Park District website could

benefit from some tech renovations involving more, relevant and descriptive information via images and info
graphics.

hy | Lyyl [ i amguharinadifl.comSd a6KS 690SyGaé (Lo O2yarada
GGKSNBE 6SNB y2 NBadzZ G& TFT2dzyRé RAéLtl-ééé I-u 0KS u2LJ<
currently, it could be useful to market for the ongoing communityevént§ G KS G(26y Qa 6So0aA G S
tFN] S5A&aGNAOGQa Of F3aSakLINPINI Yar S@SydGa i GKS € Ac

Otherwise, this is wasted opportunity to inform community members and visitors of local events/opportunities
that currently exist or will exist in Hanna City.

Community Branding

The bulk of our recommendations are centei@tproviding opportunities for the community to become more
involved within the Hanna City Park District. The fitness, creative classes, and special events provide outlets to
recreation and pursue healthy habits with other community members and familieggdrdening group has

the potential to aid in community beautification efforts while supplying community members an opportunity

to form bonds and build friendships. The proposed renovations to the downtown area make the walkway

more pedestrian friendly angrovidesopportunity for people to sit, relax, and talk with others while they

move through Main Street.

it 2F (KSaS NBO2YYSYyRIGAZ2Yy&d 6SNB YIRS gAGK GKS OAf
G266y X 6KSNB @& 2 dzThélofgp&unity fo Bngdg&kits ofHera ié key to harnessing the friendship
portion of that slogan. Although Hanna City is a quaint and pleasant town to begin with, the implementation of

the programs, events, facilities, and additional recommendations provideddnepbrt have the potential to

strengthen this environment and further community engagement into the future.

Reaching beyond this original goal of engaging the community more at the Hanna City Park District, the desire
to renovate the downtown area andélude antique items has the community brand of highlighting Hanna City
as an antigue gem in mind. Althougtajor downtown renovations may seeextensive and expensive, the
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ultimately strengthening the existing brand of Hanna City.

Marketing Strategies

There are several best practices that should be followed to start and market a program to the community.
When it comes to running programs, one major siegleveloping a sustainable delivery method is recruiting
and maintaining volunteers. A variety of recruitment methods originally suggested by the National Recreation
and Park Association are suggested below:

Meet Kids Where They Are
1 Schools, after school clubs, sports leagues, religious institutes
o Benefits:

A This is where kids spend a majority of their time. Several of these groups require kids
to volunteer for a certain amount of hours, so tapping into these requirements would
resut in several mutually beneficial relationships being built. Many agencies see parks
and recreation programs as a beneficial learning opportunity for kids, so by aligning
your programs with teens mady engaged in these agencies, therpdtential to
provide the park district with cost efficient help.

Use Preferred Communication Channels
1 Facebook, Twitter, Instagram, Snapchat
o Benefits:
A Utilizing social media outlets has the potential to appeal and engage youth at larger

numbers. Considering theverwhelming task of utilizing social media, here are a few

things to keep in mind:
1 Keep it brief (no skimming!)
1 Polish the language used (short, abbreviated words!)
1 Use photos and videos (make it interesting!)
9 .S O02yaraidaSyid IyR WRebNBPG Oo6R2y Qi oSH G |

G!aS ! CNASYR:¢ wSONMHzZA GYSyi
f Use influencers or leaders in the Hanna City community to bring in friends (spread the word!)
1 Create content to distribute online that is easily shareable:
o Tellafriend buttons/links on websit¢Figure 5)
o Emails ent to existing volunteers to forward to friends
o Social media posts that can be shared

Newsletters

Sending newsletters to community members is a useful way to keep the community up to date with the
programs and events going on at the park district andounding areas. Newsletters can incorporate anything
that needs to be communicated to the members. This could include events and programs happening at the
park district, local neighborhood events, renovation, and so on. With the help of a newsletieresareating

and maintaining a newsletter is simple. The gsthat we recommend using is MailChimp. Maiifp is a
servicethat allows you to create newsletters with a drag and drop interface, create sign up forms for your
newsletter, create campaignand allows you to view reports and data insights. You can use these services for
free for up to 2,000 sign ups and 12,000 emails per month.
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Specific Marketing Plan

Marketing of the Park District

The community is likely to support a park district that seeks to impbywaffering more programs and events
for Hanna City. Therefore, future marketing of the Hanna City Park District should be cesri¢hedidea of
showcasing how the facilitg improving and the events/programs that can and will be held at the facility to
harness all possibkupport and obtain new members. With the development of theigsbmedia sites for
Hanna City and thdistribution of more relevahand upto-date information community membersvill likely
become more motivatedo stay in the loop about current and upcomiafferings and more people will be
inclined to follow these pages.

Although the population as a whole in k& City is aging, the age demographics are still varied. Age
distribution obtained in our site visit reports the following breakdown:

25.8% under the age of 18

6.9% from 18 to 24

29.4% from 25 to 44

22.5% from 45 to 64

15.4% vho are 65 years of age or @d

= =4 =4 =8 =9

¢KS GFNBSG YFEN]LSG F2NJGKS tFN)] 5AaGNAROGQa KSIfaGK Of
accomplished with accommodating programming. By incorporating some ofetveprogramss S Q @ S

proposed all age groups in the communishouldfeel there is something for their capabilities and interests at

the facility. For example, Zumba can be held in the gymnasium and all ages can participate. Zumba can be
YIN]JSGSR (26 NR& Tl YAfASAa 0 eandiNaeioR énkomgingledti® fadiies & & Q&
to participate. The step aerobictasswill be especially good for sems with movement limitationsvho are

more conscious of their health anlderefore should be marketed to this groupdvertising the improved Park

District with ts variety of programs and events will encourage people to visit the facility, and by utilizing

marketing techniques tailored towards specific age groups, the right population/audience can be captured.

Marketing for specific programs held at the Parkifiisshould keep in mind that these classes are supposed

to be both funandfor the health of theparticipant Raisingawareness for the staxif the programs should

incluURS O2f 2NFdzAE FEASNAR Ay (KS Y Inhadditod ®ad@itideiettdit (G KS 02\
updates on the website and all other social media platforms. These advertisements should include statistics on
the success and effectiveness of the progrand a statement about how all abilities, backgrounds, and ages

are welcome.

Twitter & Instagram

1. Post high quality photos of the following: The Fitness Facility, town restaurants, mural ideas, events,
park developments, town officials, random community members, any interesting feature of the town
a. Photos should be posted on a weekly basis
2. Updates on town events such as the dance and other park district offerings, restaurant deals and
specialties
3. Advertise for new park district programs
a. Post reminders for events happening that day
4. In user profileinformation section, include:
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a. Contact information: phone/fax Number, address, town website, other social media
pages/platforms
5. Follow pages of businesses in the area and within driving distance so their post catwieeted, and
the followers of Hanna ican see
6. Allow residents and visitors to inbox the page photos that can be posted
Post links to applications and opportunities to get involved in the community/employment
8. Encourage communication
a. Provides board memben-community member interaction andbexmunity membetto-
community member interaction

~

Facebook Page

1. Post high quality photos of the following: The Fitness Facility, town restaurants, mural ideas, events,
park developments, town officials, random community members, any interesting featuhe abivn
a. Photos should be posted on a weekly basis
2. An event calendar and updates on town events such as the dance and other park district offerings,
restaurants deals and specialties
3. Follow/friend pages of businesses in the area and within driving distsmdeeir post can be shared,
and the followers of Hanna City can see
4. Post links to applications and opportunities to get involved in the community/employment
In user profile information section, include:
a. Contact information: phone/fax Number, addresswtowebsite, other social media
pages/platforms
t NEGOARS | aK2NI G266y 0A2 YR ISYSNIf AYyTF2N¥IGA2
Opening and closing (hours) information for the village/municipal building
City map
Examples of quality town Facebook pages:
a. https://www.facebook.com/thevillageofmatteson/
b. https://www.facebook.com/ParkForestiL/

o

© 0o N

Website Reconstruction

1. Start off with a differentolor scheme and incorporate some formal and informal fonts depending on
the topic/subject/content
2. Keep the slide show visual, but show other parts of the town that are aesthetically pleasing (utilizing
the high quality photos taken for the other sociaédia platforms)
3. Link to all other social media platforn{fgure 59
4. Have the cities hours of operation front and center on the website with all contact information easily
obtainable
5. Add a section to the website with important links to:
a. Community and soal media sites
b. Education/school info/site
c. Local entertainment and activities
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Medical sites
Easily accessible information for senior citizens
Tv network/newspaper info
Transportation optiongy highlight plans of becoming a rails to trails town and cossid
starting up a support group for the bike route plans
6. Add photos of families and their children, unique events in action, and diplomatic/political meetings
and movements to the site on a regular basis
a. Do not let the website become outdated
7. Updatethed SOGA2Y 2y GKS OAGeQa KAAG2NEBI YAaaizy | yR
a. Constantly update goals and objectives that are being accomplished
b. Keep community up to date on the development plans for Hanna City
8. Add opportunities of employment/volunteering/integhip to the opportunities section of the website
a. Post application links here
9. Add pictures of the facilities to accompany the facility description and information
10. Add events and offerings to the calendar
a. Update this regularlg can be a job for the intern
11. Update information on the park district programggrovide better descriptions and visuals

@ "0 o

Figureb1: Social Media Links Example

The snall icons pictured in Figure Bte commonly dislayedon organizational websites to provide easy
access for website browsers to accei§sS 2 NH | yithel dodiaknfegiadages. For example, if someone
were to searchor programs2 Yy | F Yy I/ A (i pufaivarerthahthye ParlSDistict lihSa site efdtvn,
this person could easily click on the Facebook icon that would automatically connect his or her browser to the
t I NJ 5AadNR O Herd, this pe@&havdl ikdly fihdlmars wseful information, and will be pleased
GKFG KS 2 NJtadoBinuBushRugelboglké to @ndl the information he or she wanted to obtain.
/| dZNNBy(iteszs GKSNB Aa y2 Slrae fAy11r3S FT2N aArAdsS oNRga
FNRBY GKS G2y Qa ¢6So0aAiidsS O 2r thiKsSrt of websle canfigérakioilisQelativaly & S o
easy to program, and it provides easy access to other relevant sites that may encourage visitors to continue to
ONRBGga&S | Fyyl [ AdeQa LAFIGF2NXVaD
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Chapé6:erConcl usi on

Final Note

In conclusion, Hanna Ciédready holds a history and character that cannot easily be created nor destroyed. It

Ad GAYS (2 o0S3IAy o0daAfRAY3I 27FF kdiffcomimknihdas Wied as givkdhe & (1 N2 Y -
town amore recognizable and memorable brand. These goatsbe accomplished through the variety of

suggested programs and events, and maintained through the introduction of an intern to Hanna City and by
developing a larger presence for Hanna City and the Park District online.

Theideas and visiongresented in this reponvere all developed based on the needs expressed by community
members and town representatives. These ideas are mostly feasible, both long and short term, aimed towards
a variety of ages, and invite the community to come togetioesreate a more cohesive environmeiost of

the focus is on the expansion of the Hanna City Park District, as we belesgethe potential to provide more
beneficial services for the surrounding neighborhoods than it currently déieen the endlesspportunities

for Hanna Cityand the Park District to expand, we are excited to witness the tiaka hold of some of these

ideas and continue tgrow for years to come.
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Thank you to all stakeholders involved for this incredible opportunity. We haxaughly enjoyed working
with you this semester, and we are excited to see what the future holds for the development of Hanna City.

Figure52: RST 341 Class Logo
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Appendix

Hanna City Environmental and Physical Resources Inventory and Analysis Mdf)s (A

Map A: Key Environmental Features Map of Hanba(®fajor Project References)
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Map B: Soil Survey Map and Needed Appendices
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